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Generate brand identity for jewelry brand











Bracelet Box Packaging



Hard board
Interior box

Hard board
Exterior box

Wrapping paper
Exterior box

Wrapping paper
Interior box



Inside, soft green velvet lining creates an elegant and protective space for the jewelry.



Envelope







Generate cute brand identity for petshop



Brand Idea: Located on the beautiful Kish Island, "Animal Paradise" is far 
more than a conventional pet supply store; it is a warm, 
community-driven sanctuary for pets and animal lovers alike. 

Brand Positioning Statement:
For pet owners and animal lovers seeking more than a typical store, "Behesht Heyvanat" 
is the community-driven pet hub  that offers a warm, social, home-like experience ,
so they can feel connected, supported, and confident in their pets’ wellbeing, 
because Behesht Heyvanat blend premium care with a genuinely friendly, joyful 
environment where every animal is treated with love.

To become the most beloved pet community hub on Kish Island, 
where animal lovers naturally gather and pets feel at home.

To create a joyful place where pets and people feel equally 
welcomed, cared for, and connected.

To provide premium products, professional care, and a warm 
social space that celebrates the happiness and wellbeing of 
pets and their humans.

Love for animals, genuine care, community connection, 
playful spirit, and everyday quality.

Purpose:

Vision:

Mission:

Values:

Brand Personality

Personality:

Playful

Playful, warm, caring, community-driven, and full of joy for pets and their owners.

Serious

3 2 1 0 1 2 3

Friendly Authoritative

Minimal Expressive

Traditional Modern

Safe Bold

Emotional Rational

Luxury Everyday

Tone of Voice

Casual Professional

3 2 1 0 1 2 3

Friendly Expert

Inspirational Informational

Playful Serious





















Generate cool brand identity for coffee shop



Brand Idea: Cafe A is a lively specialty coffee shop in the heart of Tehran, designed 
as an urban sanctuary where premium coffee, friendly service, and a 
creative atmosphere come together. It’s a go-to spot for students, 
freelancers, and professionals,
whether they want to stay, work, unwind, or grab great coffee on the go.

To create a vibrant urban space where great coffee fuels creativity, 
connection, and everyday moments.

To become a beloved city-center coffee hub where students, 
creatives, and professionals naturally gather.

To serve specialty coffee with warmth, speed, and quality—supporting 
both productive work sessions and quick urban routines.

Community, creativity, quality, approachability, and urban energy.

Purpose:

Vision:

Mission:

Values:

Brand Positioning Statement:
For students, creatives, and busy urban professionals, "Cafe A" is the community-driven 
specialty coffee shop that offers both a cozy space to stay and a fast, reliable coffee 
experience so they can recharge, work, or move through their day with ease, 
because Cafe A combine premium coffee, friendly service, and a vibrant city-center 
atmosphere.

Brand Personality

Playful Serious

3 2 1 0 1 2 3

Friendly Authoritative

Minimal Expressive

Traditional Modern

Safe Bold

Emotional Rational

Luxury Everyday

Tone of Voice

Casual Professional

3 2 1 0 1 2 3

Friendly Expert

Inspirational Informational

Playful Serious

Personality: Urban, creative, friendly, and energetic — a modern city café that feels social and 
approachable while still serving quality coffee.



The typography for Cafe A features a bold, hand-drawn “A” that feels creative, 

youthful, and slightly imperfect; reflecting the café’s lively, urban personality. 

The red square accent adds a modern, energetic touch, 

while the illustrated mascot inside the coffee cup reinforces the café’s identity 

as a cozy, expressive hangout spot. It brings humor and warmth into the visual 

system and gives the brand a memorable, youthful vibe that stands out in a 

city environment. 

The mix of Persian and English lettering underlines the café’s cultural blend 

and city-center vibe.

Typography & Logo Concept: 





























Generate professional brand identity for architectural studio













Generate brand identity for car rental app
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